Consumer Partnership for e-Health Position Statement

The Consumer Partnership for e-Health is a non-partisan group of consumer, labor, research and policy-
making organizations working together to improve health care quality through expanded use of
information technology and sharing of knowledge. The combined membership of our organizations
represents more than 127 million Americans. We have been meeting since 2005 to better understand the
implementation of electronic health information technology (HIT) and exchange (HIE) and to inform the
development of appropriate policies that will make it possible.
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can also enable consumers to take a more active and informed role in managing their own health and
healthcare. In addition, these tools have the potential to enhance the provider-patient relationship by
enabling more frequent, customized, and informed dialogue between patients and their providers.

Despite the promise of HIE, if its development is not guided by sound, patient-centered policies, it can
pose considerable risks for consumers. Inappropriate use, transmission, or breaches of information could
lead to discrimination, embarrassment, or worse. Ultimately, such negative outcomes would likely result
in consumer reluctance to participate in health information exchange. HIE can only achieve its potential if
consumers trust that their information is confidential, secure, and exchanged in a manner consistent with
their preferences and values. Development of consumer trust requires a baseline of privacy protections
that are built into underlying policy and technical design, and that are understandable and enforceable.

The Consumer Partnership for e-Health provides a sustained source of thoughtful input which is reflective
of public concerns and preferences. Our goals for the successful development of HIE are articulated in our
“Consumer Principles.” To view a copy of these principles and learn more about the Consumer
Partnership for e-Health, go to www.nationalpartnership.org/hit.
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